
ABC Managing Director, Mark Scott spoke about the ABC’s evolution, 
some of the innovations taking place now through which the ABC of the 
future is being created.  
 
He explained how the new children’s channel, ABC3 and the ABC’s 
24/7 News channel aligned with the ABC’s Charter and Act.  The ABC 
was never intended to be a niche broadcaster.  It is, in fact, obliged to 
provide comprehensive services, programs that have wide appeal and 
those for specialised audiences as well.  
 
And the ABC Board is required to ensure the ABC performs efficiently, 
“with maximum benefit to the people of Australia.”.  The ABC has the 
greatest range of news programs and more journalists than any other 
new organisation.  It will drive the return on this investment further – 
without additional revenue from Government – through the new 24/7 
news service.   
 
Mark spoke about iView – the ABC’s internet television service which 
enables viewers to catch up on programs, some new ABC Online sites 
such as the Environment and The Drum, new digital radio services and 
the ABC Open Project which aims to teach regional Australians digital 
story-telling skills, as futher examples of innovation at the ABC. 
 
He closed the presentation with a brief video about some other 
innovations that are under way, aimed to ensure the ABC continues to 
play an important role in Australian life in future. 
 





 



 




